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GS1 is a global standards organisation

GS1 is a neutral, not-for-profit
organisation that develops and
maintains the most widely used global
standards for efficient business
communication.
* Local Member Organisations in

116 countries
« 6 billion GS1 barcodes scanned daily

« 100 million products carry GS1 barcodes /

« More than 2 million companies use )\? //
GS1 standards |9
F AP
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The best known of these standards is the barcode
a symbol printed on products that can be scanned electronically

- Almost 50 years are known as “the barcode”

- Actually, we do much more for the supply chain worldwide and for the
various sectors of industry.

o Barcodes & RFID tags
o EDI electronic data interchange
o Trusted Data (GDSN, GS1 Source, SmartSearch)
o EPCIS
o Professional Services
- Consultancy, Verification, Data Quality Checks, Photos

Beep! On 26 June 1974, a packet of chewing gum became
the first barcoded product to be scanned in store.
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GS1 standards at-a-glance

GS1 standards create a common language to identify, capture
and share product data, ensuring important information is accessible,
accurate and easy to understand.

10 ®@

Identify Capture Share
Uniquely identify products, Capture identity and more in Share data with trading partners,
places and assets a barcode or RFID tag consumers and patients
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Selling a product starts with a GS1 barcode number

GS1 standards have been used to
improve efficiency, safety and
visibility of supply chains from
source to consumer.

Nowadays the GS1 barcode launched
the digital revolution—enabling a

product to be identified and connected )
to accurate information from the start.
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Better consumer experiences

The GS1 standards enable
businesses to create a digital
version of a product that is a
true representation of the
physical one.

[=] - . .
— S Improving the ] L . " Delivering better
—. D —> availability of reliable 24:([;:;13 ';earso'szgg find shopping experiences and
&|:=—F product information yap I] improved patient safety
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GS1 believes In the power
of standards to transform
the way we work and live.




GS1 Discovery App

An ordinary jar of jam on an extraordinary journey

[en | [emin]| [sscc| | sscc| GLN [ sscc | [ oLn | [sscc| [erin]| | LN |

[oon]

e T oo e BB~ 5 M

Manufacturer Item Case Transport Distributor Transport Pallet Distribution Transport Case Item Retailer Consumer
Centre Healthcare Patient
Provider
Operator

https://discover.gsl.org/cpg/?locale=GS1GO-British English--en
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https://discover.gs1.org/cpg/?locale=GS1GO-British_English--en

GS1 standards enabling traceability in the food

supply chain

1

Bulgaria

Information Flow

Physical Flow

GTIN + Lot (raw materials)
Date + time
GLN of farm

Produced (biz step)

g

Grower/Supplier
Globl Location Nurber
9504000059361

9504000059378 ®

* GTINS + batch/Iot are used to identify
produce in cases/bulk

* S5CCs are used for products distributed from
the farms with batch/lot information

« Each physical location is identified with a
GLN.

Foundational: Collection of master data such as product
information and location identification of trading partners in the supply chain

Other and
GTIN+ Lot sscc
(final product)
Date + time Date + time
GLN of plant GLN of shipping area
Produced Packed

d data
ssCC sscc
Date + time Date + time

GLN of warehouse/DC  GLN of warehouse/DC

Delivered Shipped

GTIN + Lot GTIN + Lot

Date + time Date + time
GLN of retail store GLN of retail store

Received and stored  Sold to customer

~iiy- i i - - -

|

Manufacturer
Slotel Location towier T Ten

9506000111148

(final product)

3ioba) Trads (tem Number
and Traceability Data
Date + Bateh/Lot
9506000111155

sbal Trade ftem Number and
Traceability Data
Date + Batch/Lot

9506000111179

« Internal traceability is maintained in the key
Processes: receiving, transformation of raw
materials to semi-finished or finished goods,
storage and distribution

« GTINs and production data (batch/lot &
xpiry date) are printed on products to be
despatched

« Links between goods received and despatch

of final product are always maintained
through the GTINs and batch/lot numbers

r
‘ Warehouse/Distribution Centre

TIFIcATION

COMPANY & LOCATION (D!
ol Loc Numbar

ok ot
9506000111247

PALLET LEVEL IDENTIFICATION
bl Serinl Shipping Container Code
after aggregation/disaggregation)

095060001112000016

- B o,

« Internal traceability is maintained in the key
DProcesses: receiving, cross-docking, storage
and distribution.

« GTINs + batch/lot or expiry date is used to
assure accuracy of picked products when
a00regated and disaggregated, These cases
ara linked and tracked with paliet using the
S5CC

« Despatch Advice containing GTINS, SSCC
and GLNs is sent to customers

Retailer

COMPANY & LOCATION
IDENTIFICATION

Global Location Number

9506000111391

CASE LEVEL IDENTIFICATION

(carton baxes)

9506000111179

TRADE ITEM IDENTIFICATION
at POS)
m Number and

9506000111155

+ Retailers provide product information to their
customers at POS.

* Master data and event data (for traceability
purposes) can be provided to consumers
on product labels or through scanning of
barcodes



Our management board
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Global partner organisations
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Thank you!
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